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Group steppedin: \and acqmred r.he
owned Swedish company. Soon
er, Geely set the ball rolling to

- rebuild Volvo Carsintoa dominant

laxury carmanufacturer on the world

stage. The long process started with

" aninfusion of funds for research

and developmentto build a product
pipeline, the firstof which has now
been revealed — the XC90. One key
reason to build new platforms was
to eliminate any dependence on the
previous parent, the Ford Motor
Company. Howeyer, this decision
put Volvo’s top-of-the-line SUV, the
XC90,in a tough spot, as the ageing
product would have to fend off
spanking new competition
for a few years
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Th|s month’s new cars

i 1onger, mkmg xts hfespan o almost 12
. years! Overthe last four years, Volvo

has made brave choices as they built
all-new platforms and newengine
families to power these platforms.
When it hits roads next year, the
recentlyunveiled XC90 will be the first
taste of the new Volvo.

PLATFORM PLAY

Volvo’s first building block is the
Scalable Platform Architecture,
SPA, asitis called, is
earmarked for the larger
and more premium
products in the
stable, and soit
underpins

" the impressively large XC90, This all-
* new platform makes extensiveaise of

ultrahigh-strength boron steel, which
seems a bitunimpressive when you
consider that all other manufacturers
in the segment are moving to lighter
all-aluminium platforms. By weight,
40 percent of the XC90 is hot-

formed ultra high-strength steel,

‘and. achjevjng this required new.

engineering and nianufacturing
processes. However, it has helped the
XC90 boost stiffness and strength
while slashing kerb weight. Volvo
claims the new SUV s 125kg lighter
than the outgoing car and nearly
200kg lighter than rivals.

No doubt, the use of steel will have
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* The XG0, the “first niew car fror &

of-the-line eDnve’I‘mm.Engm L
willbe badged aT8 onthe XC90;the .

plug-in hybrid

“of electric pnwér
supercharged petrol motor for 4 a sohd i
d

400bhp Vi olvo clam’)s the torg

engine. Italso offers 40km of elecm A

onlydriving.
isalso developmg a rangc

of15 htrethree-cylmder’peﬂ‘ol and
<<« diesel engmes These engmeswxll %

new Volvo Carcompany’” as it was
called at its unveil, will be the world’s
and India’s first taste of things to come
from Sweden. Thomas Ingenlath,
formerly of the Volkswagen Group,
has scripted the new design language.
Irrespective of which of the three
designs you choose the large grille
with, it will wear a more prominent
Volvo iron mark badge. The highlight
ofthe XC90 is the new headlamp

NEW
- GARS

prominently dxsplayed attherear.Th
waterfall design tail-lampsstartina. -

trickle, but flaré ot over the haunches. -
. The horizontal linés on the tailgate "
: .furtheremphaslseﬂme idth of the cat,

The highlight for Indian buyers -
isstretobe the XC90's distinctive
‘design and beautifully finished

" cabin. Details such asthecrystal

glass gear lever and the diamond-cut
finish for some controls show the

avigati d telephony.

i" expec:edwnthall\hlvo safetyis

“passengersbetter. The second.

foature allows the X090 to apply: the.
brakes't fo a\«md a colhsu;n witham

) paisswe system for the ﬁ:ont Sents s the <2 s
" seatbasehds a crushable metal link.

that compresses downwards toabsc
vertical foree that would othérwise

[From the crystal glass gear lever to the LEi) BRLs. the XC90 looks quite dressy.

OCTOBER 2014 AUTOCAR INDIA 49




Publication : | Autocar India

Edition : | National Clip Size | : | 3 Pages
Date : | October 2014 Ad Rate |: | 125000 /page
Page No. 1| 48-51 Value : | 375,000

Integral PR

(Information Resource Centre)

. of arevolutionary new

Flexible

Pexibie Flexible

FIRSTLOOK

Safety seat absorbs vertical force; a range of cars can be built on the SPA platform; chassis is predominantly made of various grades of steel.

€ When the going is good, the XC90
is a joy to be in as the chauffeur-
driven can bask in the comfort and
space offered in the second row of
seats. However, the third row is best
suited for occupants under 5-feet-
6-inches tall. How much the last bit
will affect buying decisions, though,
remains to be seen.

On the engine front, the Indian
market will receive the 2.0-litre, four-
cylinder diesel engine developing
225bhp and 48kgm torque, both
figures better than the outgoing
XC90’s 2.4-litre, five-cylinder diesel.
The new XC90 is also said to be more
efficient than the model it replaces,
thanks in part to its use of an eight-
speed gearbox. India-bound XC90s
will come with an all-wheel-drive
system, though front-wheel-drive
X(C90s are likely to be a part of the
range internationally. India will
not get any petrol engines either,
atleast not initially.

The first 200 units for India will
be in top-spec guise (available in
two-three colours), though more
variants at a lower price will be
offered later on. The XC90 is expected
to be unveiled in India in the first
quarter of 2015. Despite plans to
bring the XC90 in as a CBU, Volvo
expects the pricing to be quite
aggressive. Prices are likely
to be in line with Audi’s
Q7, which suggests an
ex-showroom price tag
in the region of Rs 65-70
lakh. Deliveries though
will commence only in
July-August 2015.

FUTURE CARS
The SPA platform is
one of the key weapons
in Volvo’s charge back
to the main stage as it
will also underpin the
next flagship sedan
from Volvo, the S90.
Itwill replace and
supersede the S80,
and is expected to boast
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design with a sleek, low stance that
is inspired from the Concept Coupe.
Itwill also get a sumptuous and
hi-tech cabin as we have seen in the
X(C90. Volvo is hoping that the XC90
and the S90 will revitalise the brand
in the Indian market before the next
flurry of launches.

Also, in 2016, Volvo is expected
to reveal the new S60, which will
be built on the new CMA platform
that will be shared with its
Chinese parent company, Geely.
The S60 will boast of the new
family of three-cylinder diesel
and petrol engines. Expect the

Twin-engine hybrid powertrain

offers 400bhp and AWD
capability while emitting only
60g/km of CO2 in NEDC cycle.

S60 to come to India by late 2016 or
early 2017.

In the near term, Volvo is mulling
the launch of the V60 in India. The
estate version of the S60 sedan is
a stylish package that could easily
pass off as a large hatch. The V60
differs from the S60 from the C-pillar
onwards, and betters its rather paltry
380 litres of boot space by just 50
litres. However, if you drop the seats,
you get a lot more practicality and
storage. In-cabin space is ample and
the quality is as sumptuous as seen
in Volvos today. As the V60 shares
its underpinnings with the already
homologated S60, it can be quickly
introduced into the Indian market.
The jury, though, is out on whether
Indian customers will nibble at the
more practical yet stylish V60.

Meanwhile, in 2015, Volvo is all set
to boost awareness of the Volvo brand
in India, as it aims to sell over 500
units of the XC90 through its existing
13-strong dealership network. It looks
like the Scandinavian brand has its
foot firmly on the gas.

KARTIKEYA SINGHEE

VOLVO XC90 D5 AWD
Price Rs 65 -70 lakh (estimated)

L/W/H 4950/2140/1775mm
Motor 4-cylinder, turbocharged diesel
Engine layout Front, transverse, AWD
Power 225bhp at 4250rpm
Torque 48kgm at 1750-2500rpm




